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Introduction

Enclosed you will find the annual accounts of the Foundation UN Women National
Committee the Netherlands (UNWNL). The foundation was established on August 8, 2016,
and is located in Amsterdam. The foundation is registered with the Chamber of Commerce in
Alkmaar under file number 66624525.

UN Women Nederland

The Dutch foundation aims to support UN Women worldwide and the mandate and mission
of UN Women and to do everything that is related to or may be conducive to the above. The
foundation is a non-profit organization.

Ascertainment of the financial statements

he Board of UNWNL adopted the 2025 annual report on May 28, 2026. Total revenue for the
financial year 2025 amounted to €237.643. The result for the year showed a deficit of
€20.906. VanOoijen Accountants have checked the annual report and issued a compilation
report.
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UN Women NL in 2025

UN Women the Netherlands is a National Committee of UN Women, the UN entity
dedicated to gender equality and the empowerment of women. It is a foundation under
Dutch law. At present, the foundation does not have any employees on its payroll. It is
mainly a volunteer run organization. The help of paid freelancers is solicited incidentally for
specific tasks, such as fundraising and IT. Worldwide, UN Women has 60 field offices, from
which programs are implemented in 90 countries.

Mission
The overall objective of UN Women is to realize equal rights and opportunities for women
and girls by 2030. The five themes that UN Women are working on are:

e Promoting female leadership

® Economic empowerment of women

® Ending violence against women

® Promoting the role of women in peace and security

e Offering humanitarian help for women and girls in crisis situations

In the Netherlands, UNWNL implements these themes in an appropriate manner:

® Equal representation male/female in national, regional and local governments

e Combating violence against women, and in particular street harassment

e Stimulating gender-diverse policies in companies

* Informing citizens about the need for humanitarian aid to women and girls, including

in war or refugee situations

e Involving men and boys in the fight for gender equality
All themes include a fundraising goal to contribute to the work of UN Women.
Vision
Our vision is to financially contribute substantially to the work of UN Women worldwide, as
well as to contribute to the promotion of gender equality and women's rights in the
Netherlands. This by emphasizing the unique qualities of UN Women as the sole truly global
women's organization, which combines advocacy with projects on the ground and includes
men and boys wherever passible and needed. This annual report shows that UNWNL has
been able to achieve both goals. Plans for 2025-2026 are formulated in detail in the Joint
Partner Plan 2025-2026.

Goals

The primary goal of UN Women the Netherlands is to contribute to the mission of UN
Women to promote gender equality worldwide. This is done by fundraising for the work of
UN Women worldwide and by implementing international campaigns of UN Women in the
Netherlands.
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Goal realization

Fundraising

The total gross revenue subject to remittance over 2025 is €237.643. This is a bit more than
the latest projections made in August 2025, which was €214.200.

The investment funding that was received in January 2024 has reverberated throughout
2025, as it has expanded the network and reach of UNWNL, leading to a larger database to
approach with fundraising messaging. The new regular donors derived from investment
activities increased the income from regular donors that will last for years to come. Also, the
increase in newsletter subscribers, social media followers and direct mailing leads has led to
more one-off donations.

UNWNL used the investment funding for both telemarketing and direct mailing, paying for a
specific number of hours to call and for addresses to send mail to. Some of these hours and
addresses were not used up before the end of January 2025 and have been spent in the
remainder of the year. A telemarketing campaign in January/February 2026, used up the last
hours paid for.

Regular donors

In December 2024 and beginning of 2025, a telemarketing campaign was carried out with
investment funding, yielding 112 new regular donors with a 9,8% conversion rate and
accumulative revenue of almost €10.000 annually. They donated from January, February or
March on within this reporting year. Of the 112 donors, 23 were recruited in 2024 and 89 in
2025.

For the first time, UNWNL also tried out a small upgrade telemarketing campaign. Of the 206
regular donors called, 20 agreed to an upgrade in early 2025.

With leads acquired during the Orange the World campaign in the last quarter of 2025,
another telemarketing campaign was initiated in January 2026. The leads acquirement for
that is described below under advocacy.

One-off donors

The amount received from one-off donors was significantly higher than expected in the
latest estimates, with over €20.000 more revenue. Most one-off donors donated through
the Orange the World campaign. This, among others, had to do with several widely
publicised instances of femicide in the Netherlands, drawing nationwide attention to the
fight against gender-based violence.

UNWNL carried out two direct mailing (postal) packs in 2025, around International Women's
Day and in the beginning of December. This channel has proven to be a profitable one for
UNWNL and will be continued in the future when financial means are available. For 2026,
smaller packs will be sent mainly to previous donors who have proven to be sensitive to this
channel.
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Corporate and institutional donors

Orange the World partnerships for cause-related marketing

The partnership with A Beautiful Story (ABS) started in 2024 and was continued in 2025. ABS
is a jewellery company that works with makers in Nepal and India, offering them a more
than living wage to improve their lives. ABS created a dedicated bracelet for the Orange the
World campaign where €5 per bracelet is for fundraising of UNWNL. The revenue from ABS
in 2025 was €19.000.

Furthermore, Stuntvlaggen and Dings Kartonnages again contributed to the Orange the
World campaign. The former sells campaign flags, of which a part of their sales is dedicated
to donation for the campaign. The latter annually donates 62.500 free beer mats to the
campaign and sells additional mats with a small top-up price for donation. UN Women the
Netherlands also started working with a printer company for Orange the World
merchandise. They have started a web shop with posters, flyers, t-shirts and other
promotional products, with a top-up price that will be donated. Thereby it is not UNWNL
that buys, sells and distributes the products, but the printer company. This works well for
both sides.

Non-profit donations

A considerably higher sum than projected in the latest estimates was received from non-
profits in 2025. The non-profit revenue largely came from various service clubs such as Zonta
and Soroptimists that raised funds for the Orange the World campaign as campaign
partners. Also, municipalities and other authorities and organizations donated to receive
larger numbers of Orange Pins to use during the campaign. Several churches donated their
collection revenue. Furthermore, some student associations did fundraisers for Orange the
World and an ice hockey team dedicated a game to the campaign, raising over €2.000.

Advocacy

8th March; Ring the Bell for Gender Equality

International Women’s Day was a great success again. Like other countries a Ring the Bell
ceremony was organized, in partnership with Euronext and UN Global Compact. This event
was focused on putting gender equality on the agenda of large corporations. A diverse
audience of men and women joined to hear from leaders of large Dutch companies and
leading voices in the field. UNWNL also participated in the national Women's March in
Amsterdam.
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Orange the World

During the Orange the World campaign, UNWNL promoted the Orange Pledge. This is a
pledge that people make to themselves, promising to do whatever they can in their daily
lives to prevent and stop violence against women and girls. The pledge includes being an
active bystander, supporting survivors, calling out enabling behavior and other ways to make
women and girls feel and be safe. In the fourth year of advocating this pledge, around 7.000
more signatories were gained. Also, a petition was launched to call on local politicians to
instate policies against gender-based violence after the local elections in March 2026. This
petition gained 6.000 signatories. Part of these became leads for fundraising, either by direct
mailing or telemarketing in 2026. The launch of the Orange the World campaign took place
in Old Ambt, Groningen. More than 150 people attended this event. In the evening, a
monument was unveiled in memory of all victims of domestic violence (see front page).

Political stakeholders

UN Women the Netherlands continued to focus on strategic collaboration and advocacy to
sustainably embed gender equality. This despite the fact the political context in the
Netherlands remained volatile, with elections in October 2025 resulting in a minority
government dependent on cross-party support. This increased the complexity of advocacy
but also broadened entry points for engagement across the political spectrum. The coalition
plans nevertheless explicitly mention action to combat femicide and other forms of violence.
Also, for the Dutch foreign policy, women'’s rights are mentioned as a priority.

Due to the current political context advocacy efforts therefore increasingly combined
national and local levels aiming at transferring policy commitments into concrete
implementation, particularly in the areas of safety, inclusion, and the prevention of violence.
UNWNL created two inventories of practical political action points. One was meant for the
national level, in relation to the national elections in October 2025 and one for the local level
in March 2026. The increased attention on local level for combating gender-based violence
has helped promote these points: multiple municipalities have started acting and drafting
action plans.

UNWNL also remained active in national debates, advocating for inclusive gender equality,
countering exclusionary narratives, and advancing key issues such as gender-based violence,
economic equality, and leadership, in line with international frameworks and translated into
the Dutch context.

Communications

Midway through 2025 a larger communications team was set up, with dedicated volunteers
for social media, graphic design, text editing and press coverage. This spread the work,
especially around the Orange the World campaign, more evenly over more people and
enabled UNWNL to increase its reach even though there was no budget for paid reach this
year.
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Because of the press attention in the Netherlands for femicide, there were even more
mentions in the local, regional and national press and more social media attention for the
Orange the World campaign than the year before, with a combined readership of at least 17
million people.

A regular newsletter was sent to between 10.000 and 15.000 subscribers, and social media
posts were sent regularly throughout the year, instead of mainly or only during the Orange
the World campaign.

To get valuable insights on UN Women's impact worldwide:
Home | UN Women Transparency Portal

Governance and Operations
Board
In 2025 the board consists of the following functions and people:
e President: Liesbeth Pruijs
® Secretary: Suzanne van Nieuwenhuijzen
e Treasurer: Rojuette de Vries (until Oct. 2025) | Sarah Hoogendijk (since Oct. 2025)
e Human Resources: Colette Vermast
e |ICT: Maarten Visser
e Fundraising & Data Analysis: Pam van Ipenburg (moved to the MT in June 2025)
e Corporate Partnerships: Claire Nooij & Wencke Ester - Lorber
e Strategic Communication: Farah Martinez Teruel - Maaz (since May 2025)
e Public Affairs: Greet Vink
The board receives no monetary compensation.

Management Team
In 2025 the management team consists of:
e Executive Director: Marije Cornelissen
® Manager Communications: Thea Hoekstra (until May 2025) | Deniz Diizenli (since
May 2025)
® Manager Campaigns & Events: Iromy Mendes (until June 2025; not replaced)
e Manager Network & Advocacy: Claudia Batstra
® Manager Fundraising & Data Analysis: Pam van Ipenburg (since June 2025)
e Office manager: Minne Schamhart (since August 2025).

The board of UNWNL remains committed to increasingly remunerating the management
team and vital staff. A step towards this goal was made by granting all management team
members a full volunteer allowance and an end-of year bonus within the possibilities Dutch
tax laws provide. The executive director is remunerated for a part of her time on a freelance
basis.
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Remuneration of the executive board — BSD accountability

The board of UN Women the Netherlands has determined the management remuneration
policy, the level of the executive remuneration and the level of other remuneration
components. The policy is updated periodically. The last evaluation was in September 2025.
The Regulation provides a maximum standard for the annual income on the basis of several
criteria. The assessment of the situation at UN Women the Netherlands was done by the
board. This led to a so-called BSD score of 260 points. Given the nature of the organization
and the limited resources available, the director receives a freelance fee per month.

For the assessment of the applicable maxima (81K), the actual annual income and total
remuneration of the Executive Board are expressed in 1 FTE for 12 months. The annual
income and total remuneration for Marije Cornelissen, director of UN Women the
Netherlands, amounted to €17,520. With this compensation, the executive remuneration of
the director of UN Women the Netherlands remains below the maximum set in the
Regulation on the remuneration of directors of NGOs.
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